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ORIGINAL CAST. Feel strongly that all the original cast should

appear in the movie, although the relative size and importance of
their roles will be dictated by the direction of a motion picture
story. I cannot emphasize too strongly that every character somehow
plays a part in the STAR TREK fan mystique. It comes out of some
unusual and §¥éﬁggiy unique "chemistry of the whole"” which has no
exact parallel in television or film history. Whether or not it can
be explained or whether it even seems logical, it exists! F-emeow—it
-exists-because I have.spent-sevensyears~obsSErving ¥t in egroups=-wanging

from a few hundred-people, t6- 30,000 at ‘the larger«convent}ons. Important,

zp 4rp o6 10T

thlS "chemistry of the whole" is not a thing 1nvolV1ng 100000 or-so

hard core Trekkies.but rather“the broaddETAR TREK audlence oémeeveral
Trs. reevie @xiPeade 70 ’:;r«/w

m%}%ionmpecpiev and~1ne&udee~+ageénﬁﬁunexp&u:nabfeﬂ+ fierce loyalty

ewen to some very, very secondary characters who appeared only a few
times during the three seasons. Probably the best examplesof these

are Grace Lee Whitney who played YEOMAN RAND ‘during the first year, also

T
Mark Lenard who played Spock's father SAREK a few times, and even” &

/ Inteprsy o
1ae$ades Arlene Martel who appeared only one time playing Spock's

betrothed T'PRING,
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SHAFNER8 DEATH. It would be very risky to kill Shatner early

57
in the fllm, maklng it appear that tﬁe—studio scorns him -- and

thus scorns the basic STAR TREK property and the fans .too. AGain,

invemphasizing Shatner's wvalues I'm not talking about things that are

. : . : ThiS€ ;
easily explainable or will even seem sensible to metiompitecture—peopie
New Te Hieiv, This &y 7 2ede datyanT

who areAInexperIenced~tn the STAR TREK audience phenomenon., Po—even
BEpten tomited wesly o AANS Cope T RTAKICS, Evew TP &l
~ the broad STAR TREK audience Kirk is as much a feature of the U.S.S.
. R A
Enterprise as its bridge and transporter room. Without Captain Kirk,

.
or, at least, without a reasonable amount of Captain K1rk it wi¥l not

Fu Hu r((ﬁ tA hle ps ps veny rorentipl
beNthe .S5.S Enterprise and STAR TREK to 3\51zeable group of ticket
buyers. THE‘hafa’to exp1éiﬁ“"“nemtstry—of—the~wh61e“—6p€f§fé“’ﬁé??r1xxr
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The first questlon A have- gotten—for—-the-tast two. years all over the

countryr’not-}ust_grem prakki
Al
tlcket agents, etc. 1s "Will, the orlglnal cast be in the movie?"
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All. Ehlslis—also 1nv6I*ea in the;;proprietary interest" the audience
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foode in STAR" Tﬁﬁk and also a-"Paramount the enemy™ attitude-which

cops, hotel clerks, airline

will. beP a8l sed Further SH i
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AUDIENCE AGE RANGE. The.age—ané~eceupatten~range of the bwead STAR TREK

audlence is much wider than indicated 1n your fiwet=deaft report. .
AN P pNT e ﬁ(‘ f R
P aramount.deubts+*this,T-wouldconsider i ‘seend_bus;ness;pxactice—for
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them—to—snend a few dollars on a survey since the tﬁﬁ-uy."
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of this audience are-a veryAba51c~consrdefat1on in not only making the

picture but also in promoting and exploiting it. Theré%exists at
Jonn € A
Paramount still-a—considerable residue of the o0ld attitude that :¢~4s
Show't Fhre 2poyemen T
A sort of a "teeny bopper" thing. That conception has been very hard to
‘Could hunt The Fiim )i Ay key mepcheadismg, poblerTy o

change and I~even wonder-rf«tt-haSAactuaity*been changed appreciably
Zesp] dee [ wise Mpee s TAIE MISCONCEL T,
yn—érent—offmee -cireles. The fact is that the last year or so has seen
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a tremendous explosion of STAR TREK 1nteres;\1nto occupation and

oLFind
age groups which studios have never associated with the word "fan."

—

Recently I took an airplane flight to Atlanta, the cabin filled with
Los Angeles Bar Association officers attending a national conference’
It seemed inconceivable that top flight, hé;é$§$§éd attorneys could be
STAR TREK fans. The fact exists that I found myself a minor celebrity
when my name was seen on my attache case tag. I have had the same
experience in equally unlikely settings such as country club dinners,
political gatherings, and in television station newsrooms, aexess—tire™
cQuns@ys The point of all this is not that Roddenberry is a minor

celebrity -- the issue is demographics. At an appearance recently in

Portland, Oregon, out of an audience of eight or nine thousand people,

almost half of them were over 30 years of age. At least 20% of that

audience appeared to be in their 40's, 50's and up‘_Again, I am not

explaining; I am simply reporting.
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" THE VARIOUS AUDIENCES.“Obviously,’ﬁthave-awpoteniia&~audieaee—o£

people who have never seen STAR TREK or don't particularly care for it

and will buy tickets only if convinced it is an important and entertain-
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ing motion picture. Starting from there, it-seems—to—be—the—assumption

15
there-are-onlijmiuwo other audiences. The firsgd the hard core Trekkie
Wh”/f/‘v‘ tht bhe €LTIMA 63 AT A mil) Ao TC#¢) ¢ Pudityvee whic )/); § SVfpunred Sovey,
audlencoAC‘écond the broader ané—%enmar#?ﬁﬂtﬂﬂﬁﬂ&diwxaudience._“ﬂgweyer,
. { Fir jﬁ,wj SFEY s oy T inr

7 éﬂ*s;&s~an_overe&mp&1f1eatlon*_ﬁprobably the largest potential ticket
buying group of all is a third category —-— the people who have heard
enough about the fan phenomenon, read about conventions, noticed the
NASA subshuttle name, seen the stirship hanging in the Smithsonian

ThvFIVE

Institution, and so on, who are sifiiply convinced-ex-becoming-—conrrdreed

"There must be something to this STAR TREK thing"! Referring back to
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things like the Atlanta Bar Association flight, country clubs and
ipvvilye hooe it ,/ le
such, these incidents rncinde—seme-fans—ﬁn by —far—the—larger-numbex

were—peoeplte who have somehow become convinced that there must be
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some—sert‘uf""wheeis—withinnwheels~cembiﬁat&enﬂ—{n—bheFSTAR TREK)thfﬂg.

whlch—somehow—makes—&ﬂtefest—and~appr9va4—maﬂ&atory———f-suppose~the
SOPAL T i
term _in_oux 1nﬂnﬂt&y;&s ‘that ™ is "in". There &£ a general berisange
SAn TREK f
& consensus among this group that rt=f§sscmehﬁeg§gthat people of

s

5
intelligence or good will should ses—.n&"approveﬂf It's somewhat Hm-
LR
the—same‘posrttcn~as "apple pie and motherhood" set “in the 40's. Again,

I cannot explain it and certainly do not intend to defend it -- at the

Ther araritude Alsa,
moment ;E simply edlstg,ﬁand I suspect that this consensus, like most

such things, could change as $&et asjdrese~&engthw£ash:ens
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ACTOR AGE AND WEIGHT. They*#e in pretty good condition with the

D)

exception of Jimmy Doohan, 4wt I have no doubt that a talk withzbis
agent or with Doohan himself will see some fapéé\changes there. Yes,
they all look older. But almost every other actor is down somewhere
near original weight which means that body and facial structures are
close to the audience memory of the characters, and makeup can bring
them quite easily within thef§§£;;“$§ "a couple of years older than
the TV series."
If Doohan doesn't lose his weight, I think he should still be

Do b, alor esnld e
used, fglthough I would never even hint as much to hé®-en-a-basis
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_.that the starship's Scottish engineer simply imbibed too much Scotch

b

over the last couple of years since we saw him last. A part of his
\L - Ludr fven Py
aracterlzatlon was a love for Scotch, and~Ehe fact he is heav1e£ might

A

even yield some 1nteresting moments in the hands of good writing and

direction.



GUEST STARS. Agree with you that we need motion picture "names" ,

ané-mé#ﬁé,go even a little further. I think we need mest—ef—all- a
name—erT" names Wthh say qualitz,ajlﬁtéfe531%nal actor never before
associated with science fiction in any form. One such name would be
Sir Lawrence Olivier. er.altheuqhwlmdenlt~knowmwhatwaexmﬁafrisen
looks»likefnewa~ﬁ&ewvergjh£ﬁe on the marguee has to say that this is

' A
not simplyan expanded television episodew-
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ABVERTISING AND PROMOTION. Ptnr1ﬂmﬁ:Hnnrart—rs~wwrth“to“yon I see

& slrainy
absolutely no way that studldAand pefsonnel“and facmlxtres can properly

f: '{ﬁﬂ p ot Apiiwa lpr g P
service a job of this size and with-all.the spe01a1 elements, I'11

go further -- it would be ridiculous to have anything bétféﬁ égthdgﬁn‘
agency. As far as simply saying "A STAR TREK movie has been made and
will be at your local theatre", anyeme of us can=pimpdy involved in

the original STAR TREK serles‘ can individually generate more column
inches and television air minutesthanthe best studio publicity office
operating in our town today. By the time our motion picture is out

and ready, nearly every person in the U.S. will know about it, amd—thus
u)hat we will need is not more exposure but rather the kind of highly

Pl Ay
creative and-experienced-guidanee-which is available only from a:

top FEIBt independent agency.

STAR TREK BOOKS. I'm very worried about what STAR TREK books will be

published between now and the time the motion picture emerges. I have

OF URCOMIYE Buddr g
read a number of these manuscrlpts and have found most of them ranging

\

.

from«éﬁfrd rate to awful. Referring to the attorneys on the Atlanta
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flight, f[“woui:d—ha'te—for—m?‘of—tnmd'm“brmlm a-baookstore

and-out-eof-curiesity-buy the latest STAR TREK book #%pock: Messiah Y

We will most certainly have lost at—that-mement a potential film
. -rhiH
ticket buyer. The purchaser of,g book lrke—thts will not blame
JuLEy Al 'Tf FRIFICD Las
Bantam or the author. They*®l simply see it as evidence that the
. . &M( At(\( ﬂ" / zf ﬁf’(‘#"* tf SeEm T (5 Av L e 7ﬁﬁ.r
whole STAR TREK thing is nonsense. There-are-these,—who hope-semehow
Sume hew Fioa
I'll\have the time and energy and inspiration to read all these upcoming

] _ _ _ g
manuscripts and work some sort of miracle with them. I can't. =f
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spend the hundreds of hours necessary to see that we publish representa-
STen g
tﬁ“@ﬁ ‘quality beekse Thts~rs—na%ra7§§by“fﬁﬁziemnﬂeratidﬁ'EL éven if
vasey pe cred ly ¢ chaaids £y © &
Paramount somehow,suddeniy—uh&—m:rucutcus&y decided to pay me for th&s
T would §714 Ke Vg

worn/‘I'd~st%li-have—ﬂe—ttme to take on the chore. Some other answer

is going to have to be found.

OTHER MERCHANDISING. Agree with you completely that the entire

merchandlslng é&ctnre should be halted or at least slowed down and

(vd
studied. ._Aéee,UJe need some gert of quallty control here too. Toy
/ s \(‘ T e
rip-offs can hurt the movie great&y or“even-rf‘nct outright ripoffs,

[' :»-u
there are far too many licenses being granted for items which run

'//52_counter to the entire concept of what STAR TREK is. For example, toy
packaging which shows Mr. Spoék using his phaser to destroy an alien
/T
beast which apparently is being killed because W is different and

ugly. Have the people who approve these deals ever taken the trouble

to 1look at a STAR TREK episode? A principal part of the fan phenomenon

and the million dollar grosses is based on the ideals of the show, i.e,
———\k

that because something is different or appears to us ugly, it is not
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necessarily bad or evil. This—is what NUNATEAe~{oriar “throusands)y

-of classroom progects from grammar school~throaqh top universities C AT/
A7V }\t | 4 Al /,‘,. ] &« 1. @//fﬂ’ﬂ/v ting ) AV Lo .

cons&éef~and diseuss-when-studying - STAR _TREK. The point is not
whether or not I want Paramount, a business corporation, to agree
with me that life and life forms everywhere are a sacred thing --

I'm 51mply saying that Paramount is showing ridiculous business
;‘I"Vi /\"q ﬂ" e bl;)/ bFFlee
judgement in offandin ﬁmllllon dollar potentials by maklng careless

vepehe disivy
and unsuperv1sed twenty and forty thousand dollarAdeals.
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CONVENTIONS AND FAN CLUBS. Everyone-seems to at>1as:*ag&ea_$hax e
),;.'2 .1\ f (’ra! }{rvv
P entrepreneurs and "ripoff artists" could qﬁtckiy turn fan affection
. O LYty vt QU IGOT PN Fri

1ﬁt@—anger—er dlSlnterestA Even worse, a few natlonal news storles
A'!’J("' P N . :

af "ripoffs" could quickly change the entire audience attitude toward
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the new motlon picture. At best, smmfe bad luckﬁln these. areas could

-gEdesiedy-make it appear that the entire STAR TREK fan phenomenon has w#yu/

begun to quickly fade away. Nothing dies quite as fast as something

‘q,d‘f e F

last year. At t#e worst, seme bad luck and bad management
STAN ““/l/.t/‘

could make it appear that the entlre phenomenon has been something

that was "in

built up by an unscrupulous few to bilk the young and the foolish out
of their few spare dollars. Do you doubt for a moment that a sharp
reporter could not sell a nationally syndicated expose called "THE
STAR TREK FRAUD!"

What is Paramount to do in order to protect itself? The one thing

O Prcy DI fen Eass SOty 2
it cannot do is to "take over" the conventlons/q Or even worse than
STAL TRE p%,ﬁﬂ”, T
that, to useAthe conventions to makeAa few thousand dollars. The only

possible approach is a fully positive one in which Paramount sanctions

or authorizes "official" STAR TREK convenitons (and perhaps fan clubs,

fanzines and other activities) on a basis which offers some quid pro quo
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rules and regulations primarily designed to protect Erre—E

SPrvT o Corvitavians , To ThiSe Covventtuvs SAVCETIowed Ay " ofs1Cia ), Porpm o sh B
see~they—ge%—a~dol¢arus-werth-iefwa~speatq-$heﬂ supply ®® science

to the fans. In other words,

fiction movie classics and STAR TREK episodes, to—appreved—er
Ebidviopwy Sholé vlsp covpdivsre
uofficfﬁT‘eanventé.nar-@eesd&na%&en_oﬁﬂSTAR TREK star appearances at

T/"))//o LC
sweh conventions. Paramount's prestige and-other—offiees used to “vpr /
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-enrcourade NASA and air industry exhlbltsA te—encourage top—fiight

sci—fi-writers to appear-omrthe—typicat—convertion-dirscusston-panelss

& supply art work, costume and other studio exhibits at such

; Ar 07tn wendy, Thne 70N WL B b
conventions, and so on. ThHase who put on bhe\conventlons must be
M o€ Sieasired ',/p,,wmv i Pas

convinced that it pays to have‘an—“apprcveﬁ“'ur "official" designation.~—

-~ Under no circumstances, however, should legal action ever be

. . 4 AL 04 gL
used to stop or to close an "unofficial" convention. 7Ef s :
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FAN ATTITUDE TOWARD PARAMOUNT. The fan phenomenon “tanmot De umrdessseod

#Hﬂ§=ftwceffﬁtuty cannot be effectlvely employed in publicizing the

UM /"
film@ uatess the history of STAR TREK fandom is Udeﬂ67w0¢L Whether
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true or not, most STAR TREK fans &&nvst all hard core TrekkleS( are

convinced that Paramount is a soulless, tasteless, and probably corrupt
entity. Desilu's association with the show, if remembered at all, is

considered by~many a case of the larger Paramount taking over and

] F

then proceeding to lower the quality of STAR TREK, ignoring 1ts1aud1ence)
(1/-//){,', +hiT | ¥} W )1k

and—tts—time—sicttrng‘ and then anneunczng—*t a "falled series" and.

Pﬁ, B by T°

,\washlng its hands of the whole endeavor. Fanzines over the last seven
years are filled with stories of how the sets were given away, destroyed,

how reruns were considered unlikely, etc.
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The fans see themselves as the group who kept # on the air /T7J

t#& third year with an outpouring of a million letters to NBC, who

"kept faith" with the show even when cancelled, who kept the name
clvbi avd
allve in theltafan21nes, who -persemwatdy lost money holding e
i T
yearlxhconventlons of.a--few-hundred. ox.a-thousand—souls—at-mosty,—who
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whi instituted mall campaigns agatnsa their local stations 1n31st1ng on

pnd A PNV 1
STAR TREK reruns, who picketed these statloneﬂwhen the reruns were
A

Thtge Fpnvs rReanvrs who
stopped, «ew.tles insist that they made the STAR TREK phenomenon happen,

[/l pnt }{""J'VL
e%~made the motion picture happen, and that all this has. been done
in spite of Paramount and often in the face of outright opposition from
Paramount.

The important thing is not whether these facts are true, or partly

true, or totally false. These beliefs and these feelings exist. It

Iy Aﬂff/VﬂT » [ur’fj Nyl vt pafrn F0wpnd g
is on an emotlonal level,‘uﬁt—ﬁeeeseariiy—anger-but~certatnlywa kind of
bw’r v AP A NBIL tnseludl A sunt LE
"we fought c1ty hall and won{" feeling. There is also a bit of "we
< ITY /1,‘!; // Ay HQUW‘)

beat city hall and made them millions of dollars...and got absolutely
no thanks for it."

Do these feelings really matter? Isn't it true that if they
love STAR TREK this much, they'll still come and see the movie whatever
their attitudes toward Paramount? They undoubtedly w1l?letteﬁé~the e
film and even celebrate and help proﬁéte‘£t>1f”itlig\good Then, is

there anything to worry about? Yes, there are several important

considerations.



